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CULTURAL TRENDS THAT ARE
RESHAPING TOURISM




Affordability

Rising costs are impacting who can
travel and where they go.
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https://www.cushmanwakefield.com/en/united-states/insights/hospitality-and-gaming-lodging-industry-overview
https://str.com/press-release/str-te-make-modest-upgrade-first-us-hotel-forecast-2023

O Expect to spend less
on travel in 2023
O “because of the hlgh

OF AMERICANS price of travel

products.’]

L
SOURCE: SKIFT U.S. TRAVEL TRACKER, DEC. 2022 4 g R


https://research.skift.com/report/u-s-travel-tracker-december-2022/
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https://www.travelpulse.com/gallery/hotels-and-resorts/the-most-expensive-us-cities-for-hotel-stays.html
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“Famous destinations are no
longer tourist destinations.
They’re run closer to theme
parks. You line up in rows just like
you would a ride at Disney.... So,
people want to go more and more
remote.”



https://grouptravelleader.com/how-travel-can-change-the-world-with-bruce-poon-tip/
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Community

Widespread loneliness is increasing
the value of community in travel.




Loneliness in America (2022)
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https://newsroom.thecignagroup.com/loneliness-epidemic-persists-post-pandemic-look

Finding Friendships Through Travel
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HAVE MADE
LIFELONG

REPORTED A HAVE MADE A BEST
VACATION FRIEND ON THE
ROMANCE ROAD

BELIEVE TRAVEL
CAN DEEPEN

FRIENDSHIPS WHILE

TRAVELING EXISTING BONDS

SOURCE: EXODUS TRAVEL



https://www.travelpulse.com/news/tour-operators/data-shows-how-travel-builds-relationships-and-community
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“The group experience is significantly
powertul for our travelers. A
community is forged through travel. N
And especially coming out of the last Sl o
few years of the pandemie, the IANKYNOR — n
opportunity to get out of the virtual 3.
space and forge new relationships
face to face is immensely powerful.”
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Diversity

A cultural emphasis on diversity is
changing what travelers want from
destinations and providers.




Prefer to do
O business with local
O vendors of color

OF BIPOC TRAVELERs | When traveling.
AVERAGE AGE: 43

SOURCE: NOMADNESS BIPOC DIVERSITY IN TRAVEL CONSENSUS ;*"// RJ


https://academy.wetravel.com/unpacking-data-race-diversity-and-equity-in-the-travel-industry/
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“A lot of DMOs don’t even know who
the Black stakeholders are within their
destination. They’re leaving out
marketing diverse tourism produets
and experiences that inbound travelers
are often seeking to have. Those
authentic experiences often exist in
those off-the-beaten path
communities.”



https://grouptravelleader.com/equalizing-opportunities-in-tourism-with-stephanie-jones/
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Describe themselves

as “likely” or
O “extremely likely” to
O switch to a travel

OF AMERICAN TRAVELERS COIRR a”_y th&ft )
emphasizes inclusion

and diversity.

SOURCE: ACCENTURE



https://www.accenture.com/_acnmedia/PDF-114/Accenture-Travel-Inclusion-Diversity-Drives-Loyalty-Growth.pdf

Describe themselves

as “likely” or
O “extremely likely” to
O switch to a travel

company that ’

OF MILLENNIALS AND GEN Z i ) ]
emphasizes inclusion

and diversity.
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https://www.accenture.com/_acnmedia/PDF-114/Accenture-Travel-Inclusion-Diversity-Drives-Loyalty-Growth.pdf
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